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Introduction to Marketing [e] [e] [e] o] (6] o]
Fundamental Mathematic (0] (0]
Global Management (CAPSTONE) (o] (o) (o] (o) 0 (o) o o o o
Advanced Mathematics (0] (0]
Statistics [0)
Introduction to Management (0] [0) (0]
Accounting | [e] [e] o]
Finance [0) [0) [0)
Business Ethics (0] [0) o [0
Legal Strategy in Business (0] (] (0] [0) (0]
Production Management [0) [0) [0 [0
Introduction to Economics [0) (0]
Management of Human Resources and Organizational Behavior (0] [0) (0] [0) (]




