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We are pleased to announce the publication of RCMA Newsletter,
a summary of the activities undertaken to date by the Research
Center for Muslim Affairs (RCMA) at Ritsumeikan Asia Pacific
University (APU).

By connecting the unique human resources of APU, where
students hail from more than 80 countries and regions, to the
issues facing the local community and pursuing practical research
on topics that can contribute to regional revitalization, the RCMA
aims to provide useful information not only to researchers, but
also to companies, local governments, and local residents.

We believe the activities of the RCMA can afford you with an
opportunity to gain insight into Muslim culture, and we hope they
can also assist the development of both inbound and outbound
businesses with a global focus.
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The Future of Halal Business

Currently, the Muslim population of the world is said to exceed
1.6 billion people and account for a quarter of the world's total
population. It has been predicted that the Muslim population
will nearly equal the Christian population by 2070 and will
become the largest religious group by 2100. With this increase
in population, companies around the world are focusing their
attention the expanding Muslim market. The key to seizing this
business opportunity is the concept of halal, which means
"permissible" in the teachings of Islam. Not just products,
businesses must also be halal.

Looking at the inbound market, there are significant
opportunities for halal businesses targeting Muslims in the lead
up to the Tokyo Olympics in 2020—not only for food
processing companies and manufacturers of pharmaceuticals
and cosmetics with an eye on foreign markets, but also for
domestic service providers in the restaurant industry and other
sectors. Every year, Muslims account for a larger proportion of
foreign visitors to Japan, and the need for installing places of
worship at airports and other facilities and offering halal
options at eating and drinking establishments has increased. In
terms of education, the number of international students from
Muslim countries who come to study in Japan on programs
aimed at promoting internationalization is expected to
increase, and institutions must now make preparations in
response to this trend.

Meanwhile, with regard to the outbound market, the
economies of Southeast Asia, especially Indonesia, which has
the world’s largest Muslim population, and Malaysia are
growing rapidly, and these Muslim markets are garnering
attention for their untapped potential. For Japan as well,
Southeast Asia holds promise not only as a manufacturing hub,
but also as a massive consumer market that is growing. This
potential lies not just in halal foods, but also in the areas of
cosmetics, pharmaceuticals, and Muslim fashion. The halal
food market continues to expand year on year, and worldwide
it has an estimated worth of nearly $600 billion. When halal
cosmetics and pharmaceuticals are added to this, the total is
said to exceed $2.1 trillion. The outbound market is full of
potential for halal business.
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Kickoff Event Held for the Founding of

RCMA
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1st RCMA Special Lecture
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A kickoff event to commemorate the establishment of the Research
Center for Muslim Affairs (RCMA) was held on June 17, 2015 and
attracted more than 120 participants, including representatives from
nearly 40 companies, organizations, and local government agencies.
The event began with a traditional Indonesian dance called saman
that was performed by APU students from Indonesia. This was
followed by congratulatory speeches from Mr. NAGANO Yasuhiro, the
Mayor of Beppu, and Mr. ACHIWA Takanori, the General Manager of
the Corporate Banking Support Division at Oita Bank. Next, the
keynote speaker Mr. TAKATSUKI Ryosuke, the President and CEO of
Inspire Corporation, gave a lecture entitled, "Hospitality towards
Muslim People: Opportunities for the Future," in which he discussed
current efforts to accommodate Muslims in Japan and the future
growth potential of the inbound market.

After that, undergraduate student Arshad Azad (Sri Lanka) introduced
the Muslim Friendly Project, which a group of students is running in
Beppu, and Mr. SAKAI Tomeo, the Factory Director at Fundokin Shoyu
Co.,Ltd. gave a lecture entitled "The History of Fundokin Shoyu and
the Development of Halal Soy Sauce." In this speech, he described the
company’s efforts to create halal soy sauce while touching on actual
examples from the soy sauce manufacturing process.

After the speeches, five research projects were introduced. These
projects, which are led by APU faculty, were set to commence with
this kickoff event. These projects will deal with the topics of i)
industry-government and industry-academia-government
collaboration, ii) explorations into multicultural coexistence, and iii)
international finance (with a focus on Islamic finance).

After the event, a session was held so that participating companies,
organizations, and APU faculty members could exchange information.

The first RCMA Special Lecture was held on October 7th, 2015 in the
RCAPS Conference Room. Held with the aim of deepening knowledge
about halal business, the lecture featured a talk by RCMA Director
YAMAMOTO Susumu entitled "Muslim-Related Business and the
Initiatives of the APU Research Center for Muslim Affairs.” This was
followed by a talk by RCMA Deputy Director DAHLAN Nariman
entitled "Muslim Perspectives on Japan's Halal Product Development
and Market Possibilities.” Participants included university personnel
as well as representatives from companies and organizations from
both inside and outside the Prefecture.
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2nd RCMA Special Lecture
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3rd RCMA Special Lecture

F3EMRCMAYFRIEREZ 2016 F6 A 8HICITTVWE L, &
U ICiattA V ANA PREREFRM R SHEHED
KUKRDRIT EFEXEER LHE—KKLURBDKRIEZL
erEF U, ULWTABRRTILIIOO—HIL/NT—)LER
SEREBURRTIVISYT«T7RE EEHERELER
HREMEREY . [RFIWIT ST T RE NS —IL D
HBWEH] EBEULT. O—HIWN\S—ILRIIRESE TN O
ERABLBEFRFPEBEOLRY ATEHZICRET T —
EXADBNBE. BRTIVOBRIEHCDOVWTITEHEWVE
EF U

RBICEFR2EPHEEDIFH. BIFTARONRTILEFER
EVPHRBERBERELGE. WB0RICTHRKEBWREEFUR,

The second RCMA Special Lecture was held on December 9, 2015
at Oita Bank Sorinkan Hall in Oita City. For this session, Mr. IMOTO
Koji, Assistant Manager of the Tourism Promotion Division, and Mr.
HAGIWARA Shinichi, an Industrial Promotion Specialist, both from
Hitoyoshi City Hall in Kumamoto Prefecture, were invited to give a
talk entitled “Attracting Tourists from the Muslim World—Setting
the Precedent in Hitoyoshi, Kumamoto Prefecture.” They spoke
about how Hitoyoshi set up a halal promotion zone centered on
farm-direct marketing, regional networks and tourism, and how
the city decided to focus on attracting tourists from the Muslim
World.

More than 50 people attended the event from both inside and
outside Oita Prefecture and included students, company
representatives, and the general public.

The third RCMA Special Lecture was held on June 8, 2016. The
session began with greetings from Mr. TAKATSUKI Ryosuke, the
President and CEO of Inspire Corporation, and Mr. YAMADA
Keiichi, the General Manager of the International Business Office of
Oita Bank. Next, Ms. IKEUCHI Shiho, the Director of Overseas
Marketing at Hotel Granvia Kyoto, delivered a special lecture
entitled “Hotel Granvia Kyoto—Halal Service in the Hotel Industry.”
In her speech, she spoke about the process and administrative
framework Hotel Granvia used to become the first hotel in
Western Japan to obtain local halal certification. She also
discussed the initiatives the hotel is pursuing to provide service to
Muslim guests.

Nearly 80 people attended the event, including students, faculty,
and staff as well as representatives from several hotels and
restaurants in Beppu.
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RCMA & Find News Inc.
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The RCMA conducted a series of surveys on
campus to ascertain the kinds of fragrances
and package designs that people from Muslim
countries prefer. This was part of an effort to
assist Find News Inc., a food and cosmetics
manufacturer that uses herbs grown in Ajimu
(Usa City, Oita Prefecture), in the development
of a solid perfume.* Based on the feedback
received from the APU students, a product
was developed and is now available for sale
both in Japan and overseas.

*Solid perfume: As opposed to alcohol-based
liquid perfumes, solid perfumes are made by
infusing scents into a solid base, such as
petroleum jelly or wax.
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RCMA & Fundokin Shoyu Co., Ltd.
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To assist local Oita-based soy sauce
manufacturer Fundokin Shoyu Co., Ltd. in
the development of a halal soy sauce that
does not use alcohol, RCMA conducted a
large-scale taste test at APU. A large
number of students came to the tables in
front of the Cafeteria to try three different
kinds of soy sauce and complete a survey.
Based on the results of this taste test,
Fundokin Shoyu is in the process of
adjusting its halal soy sauce recipe and
getting the product ready for market.
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RCMA & Nanzan Inc.
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Nanzen Inc. runs a yakiniku restaurant in
Kyoto. A student research group supervised
by RCMA Deputy Director DAHLAN advised
the company on its Muslim friendly menu,
which features halal certified Kyo Tankuro
Wagyu, Nanzan’s own brand of beef.
Deputy Director DAHLAN was then invited
to a public lecture sponsored by Nanzan.
There he gave a speech entitled “What
Japanese Beefs Needs to Become Halal: A
Promising Case of Halal Certification in
Kyoto.”
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Research Projects
In accordance with RCMA’s Activity Policy, the research projects were launched by APU faculty members.
The results of these research projects will directly contribute to the local communities and society as a whole.
The research results will be presented through seminars and symposiums.
Project Theme Name of Research Representative ~ Names of Members Category

Islamic Microfinance as a Tool for Poverty
Alleviation:
The Case of Bangladesh and Indonesia

BARAI Munim Kumar

SUZUKI Yasushi
UDDIN Helal
HASAN A K M Kamrul

International Finance

Exploration of a Social Enterprising Business
Opportunity for the Creation of a Circular Economy
through Cooperation with Muslim Society

KIM Rebecca ChungHee

TSUKADA Shunso
MAHICHI Faezeh
Mohan V Avvari

Industry-Academia Collabolation/
Industry-Government-Academia
Collabolation

"Project about the Current Situation of
Multicultural Symbiosis and the Grope in APU
and in Beppu which includes APU"

SEIKE Kumi

KIKKAWA Takuro
TAKEZAWA Shoichiro

Searching for a
Multi-Cultural Society

A Study of Support for Schoolchildren
with Limited Japanese Language Proficiency

TATEYAMA Hirokuni

SUMIDA Tamaki
YATSUDA Hanae
TATEYAMA Ai

Searching for a
Multi-Cultural Society

Investigation on Musharaka Credit Risk
Management in Indonesian Islamic Banks

SUZUKI Yasushi

Dahlan Nariman
UEHARA Yuko
Shoaib Khan

International Finance
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On June 8, 2016, APU faculty members presented progress reports
on their Muslim affairs research. Professor SUZUKI Yasushi, Professor
Munim Kumar Barai, Associate Professor Kim Rebecca ChungHee, and
Associate Professor TATEYAMA Hirokuni each reported on the
findings of their respective research project groups. The audience
peppered each presenter with multiple questions, making for a lively
session.
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Since APU opened in 2000, Beppu City has proactively striven to provide
support to incoming international students and create a community where
they can live and study with ease. However, support for children with one or
more foreign parents and children whose parents have come to Japan to
study or work has been limited. Unlike international students, these children
must attend schools where only Japanese is spoken but they do not receive
any special Japanese instruction. For many of them, adjusting to new living
and learning environments is a struggle. At present, there are about 20 such
children enrolled in Beppu’s elementary and junior high schools, many of
whom are Muslim.

Our research project aims to ascertain the current situation and issues
pertaining to support children in Beppu who require Japanese language
instruction and to consider how said support should be provided going
forward. To this end, we 1) held hearings with the Beppu City Board of
Education, 2) conducted surveys with all elementary and junior high schools
in Beppu, 3) held hearings with children enrolled in Beppu’s elementary and
junior high schools who require Japanese language instruction, 4) surveyed
and analyzed precedents from other local municipalities, 5) attended relevant
academic conferences to collect information, and 6) created a local network
of supporters.

Beppu City has decided to implement the new support measures we
proposed based on the results of this project in the upcoming 2017 fiscal
year. We will continue providing support to Beppu City, but going forward, we
aim to expand these initiatives to the rest of Oita Prefecture.
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TATEYAMA Hirokuni
Associate Professor
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Multicultural Coexistence out of Kindness
YANMAR’s Muslim-Friendly Initiative
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https://www.yanmar.com/jp/about/ymedia/article/
muslimfriendly.html
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Sean-san (3rd from the right), his associates, and staff from Marche CAFE

When an Uzbek APU graduate, IBRAGIMOV Shohruhbek (also
known as “Sean-san”) first joined YANMAR, he had a hard time
finding anything to eat because the company cafeteria had no
meals that cater to Muslims. Sympathizing with Sean-san’s
predicament, his workmates offered help to come up with a
solution so that Muslims could have their meals free from anxiety.
Together they made possible a Muslim-friendly meal service.
Please take a look at the initiative taken by YANMAR’s company
cafeteria (Premium Marche CAFE), motivated by employees’
desire for their workmates to enjoy safe food.

https://www.yanmar.com/global/about/ymedia/people/muslim-friendly.html

*Keyword search “yanmar muslim-friendly premium”
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RCMA Action Plan

e Coexistence with the Muslim culture in the region

® The construction of models that contribute to
regional revitalisation as well as further development
of local businesses.

® Unique and practical research activities conducted
by researchers with diverse cultural backgrounds
and research disciplines in collaboration with
companies, organisations, and municipalities.

® Research activities about Islam in fields such as;
Business Administration & Finance, Tourism Studies,
Culture, Thought and Sociology, and International
Relations and Political Science.
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