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From 1950 to 2011, international
tourist arrivals grew from 25
million to over 1 billion. The United
Nations’ World Tourism
Organization estimates that it will
reach at 1.6 billion in 2020.
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The overall export income generated by
these arrivals (international tourism
receipts and passengers transport) grew
at a similar pace, outgrowing the pace
of the world economy.
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This suggests that tourism and
hospitality will be very important in
the world.






Cultural exchange and regional
industrial promotion of tourism are
important aspects for the
development of the Asia Pacific
region.
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Courses in Hospitality & Tourism
Cluster explore all facets of tourism
through the lenses of culture,
soclety and community.






Students study the theories and

practices of hospitality
management as it relates to the
tourism, service, and health and

welfare industries.
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Please take “Introduction to Tourism
and Hospitality” (a 100 level, Common,
Liberal Arts Class) in the first year. This
will provide you with basic ideas of
hospitality and tourism.
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In the second year and third year,
22 hospitality & tourism courses
are offered.
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In the second year, the following seven 200 level
classes are offered.

Tourism Policy

Tourism Resources Management

Sociology of Tourism

Research Methods for Tourism and Hospitality
Organizational Management

Accounting for Tourism and Hospitality
Human Resource Management
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In the third year, the following fifteen 300 level classes are
offered.

Tourism Development

Tourism and Hospitality Law

Health and Wellness Tourism

Risk Management and Service Delivery
Destination Marketing and Branding
Hospitality Marketing

Operations Research

continues to the next page






Resort Management

Hospitality Management

The Travel Industry

The Business Tourism Industry
Ecotourism

Heritage and Cultural Tourism

Project Management (in Development)
Special Lecture (Hospitality & Tourism)






Also, Major Seminar 1 and 2 are
offered. In these seminars, students can
discuss specific issues in hospitality &
tourism and gain in-depth
understanding.
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In the fourth year, students will write an
undergraduate Thesis or Report based on
knowledge and experiences in previous
classes and seminars. It is required to
register for Research Seminar (2 credits)
and Undergraduate Thesis (4 credits).
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(1). Professor Kazem Vafadari’s
Seminar (English) @

\f
Hospitality Marketing and Agricultural
Heritage Tourism (GIAHS)
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Hospitality Marketing and
Agricultural Heritage Tourism
(GIAHS)



(2). Professor Hiroshi Todoroki’s
Seminar 7~

(Japanese) EY:
N
“Practice of Developing Tourism Areas,
Historical Geography, Area Study of

Korea”






(3). Professor Yukio Yotsumoto’s
Seminar

(Japanese base/English) A
NGV

“Tourism and Society”
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(5). Professor BUI Thanh Huong’s

£

Seminar
(English)

“Event Planing and Production”
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“Event Planing and Production”




Hospitality & tourism studies have
many components such as
management of hotels & inns, travel
agencies, the transportation industry,
government’s tourism policy, tourism
as revitalizing local communities.
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Therefore, when you choose classes, it
1s important to decide which aspect you
want to specialize in. In order to do
that, you should take “Introduction to
Tourism and Hospitality” in the first
year.
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For example, if you are interested in hotel
management, it is better to take “Organizational
Management” “Accounting for Tourism and
Hospitality” “Human Resource Management” and
“Research Methods for Tourism and Hospitality”
in the second year. And, in the third year, it is
recommended to take “Risk Management and
Service Delivery” “Hospitality Marketing” “Resort
Management” “Hospitality Management” and “The
Business Tourism Industry.”
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If you are interested in tourism as a means of local
revitalization and development, you should take
“Tourism Policy” “Tourism Resources Management”
“Sociology of Tourism” and “Research Methods for
Tourism and Hospitality” in the second year. And in
the third year, you take “Tourism Development”
“Tourism and Hospitality Law” “Destination
Marketing and Branding” “Ecotourism” “Heritage
and Cultural Tourism” and “Project Management (in
Development).”



i&ﬂﬁ%f ALCBAR DO FEE L TOE LT

,ﬂi%ﬁ%@)éﬁ% 20 A= CEIEBUR .,
%ﬁi’éﬁ‘/ﬁ (TR I =Ny o e nﬂﬁ
WFFETE (B 2 L0, 3[Rl A TR JE
%aﬁllfcli/ T AT AR Ay T A
KT TT 4T T /**)XAnm\
B RE - ALBLE. BIRO 7oy = k<R
VAN ELA,




Job opportunities are in travel agencies, the
lodging industry, the transportation industry,
national and local governments that work for
tourism promotion and town planning. You can
also go to graduate school for further study.
Also, graduates found employment in service
and manufacturing industries.
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