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a. To identify basic theories and
principles of business ethics.
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b. To illustrate the significance of

business ethics.
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c. To analyze ethical problems and
propose a solution.
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a. To demonstrate an understanding of
basic business concepts.
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b. To demonstrate a satisfactory level
of writing and presentation skills.
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c. To apply appropriate analytical tools
(qualitative and/or quantitative) to
examine business problems.
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a. To demonstrate understanding of
the impact of culture on communication
behaviors.
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b. To communicate effectively in a

multicultural setting.
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c.To competency in at
least one second language.
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a. To demonstrate understanding of
the impact of globalization.
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b. To give examples of how business

environments differ across countries.
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c. To recognize global issues in
business management.
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